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Utilise the power of digital to promote league 
meetings, events and activity. Send invitations, 
capture feedback and launch debates on possible 
changes to the rules and game day experience.  
With digital communication you can even track and 
trace who is opening and reading your emails.



  Captain’s updates - on the days leading up to game 
days and on game days you may wish to inform and consult 
with captains on managing the impact of wet weather.  
You can speak to all the captains in a group or you can 
have a conversation with the two captains relating to an 
affected fixture. Providing you with a convenient method of 
communication that others can reply to  

  Interact with your clubs – a group doesn’t just have 
to be captains, you can message all the clubs in a league 
for example, via a WhatsApp group. However, for longer 
communications it may be more suitable to use Mailchimp 
(see the corresponding section for more information)

WHATSAPP - EXAMPLES OF WHAT YOU CAN DO
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  Creating a Group is quite simple and you can create multiple 
groups for relevant communications (club officials, club 
captains, umpires and scorers etc.)

  To do so, you need to click ‘Create New Group’ at the top of 
the WhatsApp main screen

  This will offer you the chance to name your group, and choose 
a group icon from the web, your library or a new photo

  Groups are a great way to keep up a constant conversation 
with a defined set of people, and keep all messages related 
to that group in one section of the app

WHATSAPP - GROUPS
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FACEBOOK - GROUPS
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Groups can be both public or private. We suggest that if you have 
private matters to discuss, email or even WhatsApp are more 
appropriate platforms. It is better to use Facebook as a public 
engagement tool

Creating a group for your league on Facebook 
gives you a great tool for communicating important 
information on a wide scale, as well as sharing 
photos, events and having fun. If you’re concerned 
that your group may be a forum for abuse, read  
our section on digital good practice.



1.  From the homepage, click the downward arrow in the top 
right corner and select ‘Create Group’ from the dropdown 
menu

2.  Give the group a name and add members from your friends 
list. You can invite more members at a later stage but you 
must start with at least one person to create the group

3.  Tick the box to add the group to your favourites – this makes 
it easier to find

4. Select your preferred privacy setting and click ‘Create’

5.  You will then be prompted to select an icon. We’ve gone  
for the trophy

FACEBOOK - CREATING A GROUP
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FACEBOOK - CREATING A GROUP CONT…
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Once your group is created you can begin  
to customise it. Here are a variety of uses  
for the group:

  Turn notifications on/off (we recommend having  
notifications turned on to start)

  Invite others to join the group

  Customise how the page looks by adding a cover photo  
(the large photo that appears at the top of the page) 

  Create events from within the group – making  
the process quicker

  Add new members

  Start instant messaging chats with one member  
of the group specifically or a selection of members



TWITTER - INTERACT WITH YOUR CLUBS
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Follow other clubs and turn notifications on for them

  Use the search box to find clubs, click from the drop down list then  
click on the Follow botton when you are on their Twitter feed page 

  To turn on notifications click on the settings wheel icon and from  
the drop down menu select ‘Turn on mobile notifications’

Follow



Post-match emails - match reports, pictures, scores and 
performances all keep players engaged and increase the  

likelihood of them playing more

MAILCHIMP - COMMUNICATIONS
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Newsletters - send a league newsletter to engage core  

members and the periphery, both during and outside the season



ANCHOR - SOUND
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  Think Twitter for audio, Anchor is more ‘audio blogging’ 
than podcasting and is a great way of creating relaxed 
unrehearsed audio content

  Recording an Anchor podcast is as simple as hitting record 
and talking. Once it’s live, it’s just as easy for others to 
respond in audio format

  It’s free to download but only available on iOS (Apple 
products)

  With more demands on our time and availability Anchor 
could be your way of having a conversation in multiple places 
over time

URL: https://anchor.fm/
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