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INTRO & CONTENTS

When game days look to be affected by wet weather, 
captains need to know their options, particularly  
when there isn’t an official present. Use smartphones 
as a mobile rule book to ensure that everyone 
understands what the rules allow and respond to real 
time queries to Get the Game On.



  Captain’s updates - on the days leading up to game 
days and on game days you may wish to inform and consult 
with captains on managing the impact of wet weather.  
You can speak to all the captains in a group or you can 
have a conversation with the two captains relating to an 
affected fixture. Providing you with a convenient method of 
communication that others can reply to  

  Interact with your clubs – a group doesn’t just have 
to be captains, you can message all the clubs in a league 
for example, via a WhatsApp group. However, for longer 
communications it may be more suitable to use Mailchimp 
(see the corresponding section for more information)

WHATSAPP - EXAMPLES OF WHAT YOU CAN DO
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  A Broadcast List allows you to create, save and message a list 
of contacts instantaneously. Recipients receive your broadcast 
message like a regular message – directly in the individual chat

  It’s a good tool to use as a newsletter for bite-sized updates 
and can be sent to a maximum of 256 contacts at a time. 
Email is probably still best for longer newsletters

  Recipients also do not know who else received the message 
and do not know that it was sent as part of a Broadcast List

  When they respond, they only respond to you individually. In 
this sense, it works like the BCC (blind carbon copy) function 
in an email

  A Broadcast List is best used when you want to get a message 
out/ ask a lot of people their opinion without others needing 
to know their response (eg finding out the best time to schedule 
a league meeting or what players’ opinions are on the new 
league rules) 

  In order for the specific contacts to receive your broadcast 
message, they must have your phone number saved in their 
contacts, so you might like to encourage people to save a 
number to their contacts in order to receive updates

WHATSAPP - BROADCAST LIST
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FACEBOOK - GROUPS
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Groups can be both public or private. We suggest that if you have 
private matters to discuss, email or even WhatsApp are more 
appropriate platforms. It is better to use Facebook as a public 
engagement tool

Creating a group for your league on Facebook 
gives you a great tool for communicating important 
information on a wide scale, as well as sharing 
photos, events and having fun. If you’re concerned 
that your group may be a forum for abuse, read  
our section on digital good practice.



1.  From the homepage, click the downward arrow in the top 
right corner and select ‘Create Group’ from the dropdown 
menu

2.  Give the group a name and add members from your friends 
list. You can invite more members at a later stage but you 
must start with at least one person to create the group

3.  Tick the box to add the group to your favourites – this makes 
it easier to find

4. Select your preferred privacy setting and click ‘Create’

5.  You will then be prompted to select an icon. We’ve gone  
for the trophy

FACEBOOK - CREATING A GROUP
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FACEBOOK - CREATING A GROUP CONT…
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Once your group is created you can begin  
to customise it. Here are a variety of uses  
for the group:

  Turn notifications on/off (we recommend having  
notifications turned on to start)

  Invite others to join the group

  Customise how the page looks by adding a cover photo  
(the large photo that appears at the top of the page) 

  Create events from within the group – making  
the process quicker

  Add new members

  Start instant messaging chats with one member  
of the group specifically or a selection of members



1. Go to your own page and start writing a post

2.  You will see a clock icon at the bottom, select the time to post 
using the dropdown menus and hit ‘Post’

3.  It’s important to consider when most people use Facebook 
– your posts are likely to perform better in the evening or at 
lunchtime than at 3pm on a working day, for example

FACEBOOK - SCHEDULING POSTS
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Facebook allows you to schedule posts in advance, 
so you can set up a game day announcement 
earlier in the week when you have more time.



TWITTER - ADDING A LONGER VIDEO
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Twitter supports videos up to 10 minutes in length 
(although we would not suggest posting anything 
near this length as other tools like YouTube  
are better for longer videos.)

Videos under 30 seconds can be published directly from your mobile  
phone using the mobile app. Longer videos need to be published via  
the desktop interface.

1.  Start by clicking your profile icon in 
the top right of Twitter and selecting 

‘Twitter Ads’ from the drop-down 
menu (don’t worry – you won’t be 
spending any money) 

2.  Once in Twitter Ads, you will be 
prompted to select your country and 
timezone. Fill this in as appropriate 

-  you will only have to do this the first 
time you post a longer video



TWITTER - ADDING A LONGER VIDEO CONT...
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3.  Next, ignore steps 1,2 and 3 and 
go straight to step 4 – ‘Choose your 
creatives.’

4.  Click ‘Add video’

5.   This will take you to the ‘Creatives’ 
page, where you can begin to create 
a video library

 

6.   Clicking to upload a video will 
prompt you to select a video from 
your computer 

7.   Once the video has uploaded, write 
the tweet to accompany it and fill in 
a video title and description if you 
wish (this will not count towards your 
140 character limit.)



TWITTER - ADDING A LONGER VIDEO CONT...
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8.  At the bottom of the page there will be a few extra options

9.   Ensure the box is ticked to ‘allow video to be embedded’ and click ‘standard 
delivery’ – clicking the ‘promoted only’ box will require payment

10.  You can preview the tweet if you wish and, when happy, click ‘Tweet’ to publish 
the post as normal



1.  Firstly, you will need to download the Periscope app – available 
on both iOS and Android

2.   Sign in with Twitter to create an account and, once set up, you 
will have the option to import friends from your Twitter account

3.   To begin a live broadcast, make sure you have a stable internet 
connection and hit the camera button in the middle right of the 
menu at the bottom

TWITTER - PERISCOPE
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Periscope is a tool that allows you to stream live 
video from your mobile, watched by others on 
mobile and desktop. Periscope is a Twitter product 
and so the streams can be easily promoted on 
a Twitter account. This could be used in the final 
stages of a dramatic match, for example.



4.  Before your first broadcast, you will be prompted to allow 
Periscope access to your phone’s camera, microphone and 
location. Enable all of these

5.  Type a description and select the location button (left) and, if  
you wish, the Twitter icon (right.) This will send a tweet about  
your broadcast from your account and include a link to watch –  
use of this feature is advised

6.  Click ‘Start Broadcast’ and your stream will be live. The bottom 
right displays a count of how many people are watching

7.  To end the broadcast, swipe down from the top and tap  
‘Stop Broadcast’

TWITTER - PERISCOPE

1313



Weather updates - Let clubs and captains know  
their options on game day.

MAILCHIMP - UPDATES
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On-the-day reminders - Set up an email in advance, scheduled 
to be sent on Saturday morning reminding clubs and captains of 
league rules and playing options.
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